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How did this collaboration come about?
Laura Mullins (Buying Manager at IWM) came to the launch of our 
striped ceramics at Design Junction in 2013. We havebecome 
synonymous with very bold and striking monochrome geometric 
pattern designs and products so Laura thought we’d be interesting 
to approach as collaborators for the dazzle project. It’s great that 
things have come full circle as we launch the collaboration back 
where it all started – at LDF 2014 in September.

How does it feel to be working with the IWM?
We feel extremely honoured to have been asked to collaborate 
with such an iconic institution as IWM at such a key point in time. 
Working so closely with the team at IWM on so many aspects of 
the project has been a fascinating journey of exploration – allowing 
us to dig much deeper beneath the surface. We’ve learnt so much 
– not just about Dazzle – but also more about the history and 
heritage of IWM and the wider subject of conflict and how it’s 
shaped the world we all live in today.

How have you reimagined the iconic dazzle pattern?
The design very much celebrates the merging of IWM with 
PATTERNITY – integrating our trademark ‘fundamental shapes’ 
with the true principles of dazzle. Merging the historic with the 
modern, we have created a print that can be applied and positioned 
at the same scale across all the products. When displayed as a 
group, the separate pieces of the collection become one – almost 
concealing and confusing the product – which is very much in line 
with the theory behind dazzle. We have worked with our distinct 
monochrome palette to increase the impact of the pattern, with a 
single accent colour that would have been used on original dazzle 
ship design.

Was it a challenge to work with the dazzle pattern on the 
product range?
It was an exciting challenge to play around with the final application 
of the dazzle pattern. The placement and size of the patterns was 
very important to us. We thought a lot about how the products 
would look from different perspectives and as a whole collection – 
warping perception and confusing the eye.

Why did you choose the products for the Fleet of Dazzle 
collection?
Dazzle is such a fascinating pattern with a hugely interesting story 
to tell. We wanted to keep the choice of product and design simple 
to allow the pattern to really speak for itself. Our Fleet of Dazzle 
range has given us the perfect canvas to apply our storytelling 
patterns, lending very simple products a whole new dimension and 
meaning beyond the surface.

Are you excited for this collaboration to launch?
It has been an inspiring journey to get to where we are with Fleet 
of Dazzle so we’re extremely excited for the launch. The outcome 
is something we are very proud of. The design is simple, but 
strong, and we look forward to encouraging a new appreciation, 
understanding and integration of dazzle in everyday life. In a wider 
context, we hope that the collaboration will draw an entirely new 
audience to visit and support IWM.

Are you involved with any other aspects of the collaboration/
project?
We’re proud to say we’ve been heavily involved in every aspect of 
this  collaboration. Starting with the design of the dazzle print to the 
creative direction of the project as a whole. As with all our special 
projects, we aim to be involved in every part of the journey – from 
pattern design to leading thecreative direction; from packaging 
and identity to film, photoshoots and even the final launch events 
and installations.

What’s the concept of the PATTERNITY film ‘Patterns of 
Conflict + Unity’?
Part of this collaboration has been to conceive and produce a 
special film project and the IWM granted us access to their archives 
– a huge honour. Using pattern as a narrative tool, we explore 
the patterns of behaviour that lead to conflict and how a shared 
understanding of these patterns might lead to heightened unity.
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