
 
 
 
 
 
 

Imperial War Museums’ film Flight of the Stories 
nominated for a British Arrows Award.  
 
Flight of the Stories created and screened in summer 2014 to mark the reopening of IWM London 
and the beginning of the First World War Centenary, has been nominated for a British Arrows Award.  
 
Flight of the Stories depicts the journey of personal stories and letters written by those who never left 
the fields of Northern France during the First World War. ‘Quotation mark’ characters symbolising 
these stories emerge as lines are read from a selection of the thousands of letters and diaries 
entrusted to IWM by relatives during and after the First World War. As the voices gather, the bird-like 
characters join to form a flock, taking flight across Northern France and the English Channel, over 
London, and finally resting at IWM London ready to share their stories again, one hundred years on.  
 
Aardman, widely known for its work on Wallace & Gromit, Creature Comforts and Morph, combined 
2D illustrations and 3D CGI animation techniques to create a hybrid effect, bringing to life the bold 
landscapes and muted palettes of war artists from the era. This was created working alongside 
Johnny Fearless; the ad agency leading the museum’s creative campaign which made its debut in 
June 2014. 
 
Flight of the Stories was shown across cinemas throughout the summer of 2014 and was widely 
shared on social media. In February 2015, Flight of the Stories received an Annie Award for Best 
Animated Television/Broadcast Commercial. 
 
Diane Lees, Director-General of IWM said; I have been delighted by the response to Flight of the 
Stories since it was first shown last summer. I feel that the film really encapsulates what we do here 
at IWM. We share the stories of those whose lives were touched by conflict - from the First World 
War to the present day - with todays’ audiences. Winning the British Arrows Award would be an 
amazing achievement for everybody involved in creating and delivering this touching and poignant 
film. It was an absolute pleasure to work with Aardman and Johnny Fearless on this campaign to 
bring IWM’s work to an ever-increasing audience.’ 
 
Watch Flight of the Stories here and see the making of Flight of the Stories here  
 
IWM’s Flight of the Stories is nominated within the Transport, Travel, Leisure and Tourism Category 
alongside lastminute.com, Paddy Power, TUI Travel and Virgin Atlantic. The British Arrows Awards 
will take place on Wednesday 25 March 2015 
 
The transformed IWM London and new First World War Galleries have welcomed a record-breaking 
number of visitors since reopening in July 2014. Not since 1920, shortly after the museum opened its 
doors to the public for the very first time, have there ever been so many visitors to the museum. Half 
of those who have visited the museum have done so for the first time, with almost 70% visiting the 
First World War Galleries.  
 
IWM was established in 1917, while the First World War was still being fought to ensure that future 
generations would remember the toil and sacrifices of those who contributed and were impacted by 
the war. One hundred years later, IWM continues its founding mission. 
 
 

-Ends- 

 

https://www.youtube.com/watch?v=-lZUTMS8uLA
http://britisharrows.com/
https://www.youtube.com/watch?v=-lZUTMS8uLA
https://www.youtube.com/watch?feature=player_embedded&v=QanQE0J0s4Y
http://britisharrows.com/2015finalists/


For more information please contact Lucy Donoughue, Head of Communications                    

 020 7416 5311 / ldonoughue@iwm.org.uk 
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Aardman  

Creative Credits 

Creative Director: Paul Domenet 

Art Director: Pia Knight 

Copywriter: Paul Domenet 

Production Company: Aardman  

Director: Darren Dubicki 

Post Production: Aardman/Big Buoy   

Sound Design: Grand Central 

Music: Soviet Science  

Johnny Fearless  
Creative credits: 
 
Executive Creative Director: Paul Domenet 
Art Director: Pia Knight 
Copywriter: Paul Domenet 
 
British Arrows is the name for the British Television Advertising Awards. Established in 1976, they 

recognise and reward the best television, online, outdoor and cinema commercials made by British 

advertising agencies and production companies. The British Arrows Awards take place in March, 

and celebrate the advertising agencies and production companies that create the most excellent 

commercials and campaigns 

 
IWM London  

IWM London – IWM’s flagship branch – tells the stories of those whose lives have been shaped by 

war through the depth, breadth and impact of our Galleries, displays and events. Visit our brand new 

First World War Galleries featuring over 1,300 objects from IWM’s collections, explore what life was 

like at home during the Second World War in A Family in Wartime; delve into the world of espionage 

in Secret War; visit our award-winning Holocaust Exhibition; discover stories of bravery in The Lord 

Ashcroft Gallery: Extraordinary Heroes;  see work by some of Britain’s most significant 20
th
 Century 

artists in our art galleries or take in our latest major temporary exhibitions.  Our family learning 

sessions and events encourage debate and challenge people’s perceptions of war.  

 

Open daily from 10am – 6pm (except 24 - 26 December) 

IWM London, Lambeth Road, London, SE1 6HZ.  

T: 020 7416 5000 E: mail@iwm.org.uk 

iwm.org.uk / @I_W_M / www.facebook.com/iwm.london 
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IWM  

IWM (Imperial War Museums) tells the story of people who have lived, fought and died in 

conflicts involving Britain and the Commonwealth since the First World War. 

 

Our unique Collections, made up of the everyday and the exceptional, reveal stories of people, 

places, ideas and events. Using these, we tell vivid personal stories and create powerful physical 

experiences across our five museums that reflect the realities of war as both a destructive and 

creative force. We challenge people to look at conflict from different perspectives, enriching their 

understanding of the causes, course and consequences of war and its impact on people’s lives. 

 

IWM’s five branches which attract over 2 million visitors each year are IWM London, IWM’s flagship 

branch that recently transformed with new, permanent and free First World War Galleries alongside 

new displays across the iconic Atrium to mark the Centenary of the First World War; IWM North, 

housed in an iconic award-winning building designed by Daniel Libeskind; IWM Duxford, a world 

renowned aviation museum and Britain's best preserved wartime airfield; Churchill War Rooms, 

housed in Churchill’s secret headquarters below Whitehall; and the Second World War cruiser HMS 

Belfast.  

 

First World War Centenary 

2014 - 2018 marks the centenary of the First World War, a landmark anniversary for 

Britain and the world. IWM will mark the centenary by leading a vibrant, four year 

programme of cultural activities across the country, which included the opening of 

brand new First World War Galleries at IWM London in 2014. www.1914.org 
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